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Social Media for Projects 


























What We Have Learned
Social Media does not replace other 
forms of communication and public 
participation.  It must be used as part 
of a strategic public involvement plan.

Be relevant to your audience. Provide 





It is called “social” media for a reason.  
If you just want to post information, 








Use visuals such as photos, videos and 
links to other pages.


Identify and address issues before 
they become bigger problems.

Be part of the community. Recognize 
the larger context in which you are 
operating. Share content that is not 
directly related to your page.


Measure and share the results of your 
efforts – show your worth.


Speak to people as they speak to each 
other.  Be informal yet respectful.  Be 
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